A, Head-fo-toe runway
ZSul pe-creations are a thing of
the past for Bay Area boutique
owners, who now load their digital sites
with personal, neighborhood-driven
interpretations of each season's looks.

PHOTOGRAPH BY TOM HOOD | INSET PHOTOGRAPH BY SCOTT HAMMEL
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S0 RAND & STATLER 140

he number of times we've all
wailed “I've got nothing to wear”
in front of a full closet is more
than a little embarrassing. And
iPhones filled with fashion apps
don’t help: The sites feature fall
clothes in the spring and highlight
runway pieces that aren’t wearable
on the street (unless a chauffeur
hovers nearby). Luckily, San
Francisco boutique owners are
here to assist with lookbooks,
Tumblr pages, and blogs that g
communicate a truly ready-to-
wear, city-centric, and in some f
cases neighborhood-centric
aesthetic. Individual designers have long
had their print lookbooks, but the new

twist is that shops are combining looks g3
from multiple fashion lines to showcase i3
their style sense and to help actual 13
people figure out what to wear. (After %

all, a Mission artist might do something
very different with those Rag & Bone
jeans than a Marina PR rep would.)
And, inspired by the region’s infamous
microclimates, most of these stores

are showing what to wear right now
instead of following production-calendar
mandates. So when you're ready to
debut a coat in April or shorts in
Octaober, click on these sites.

Welcome
Stranger

Piaylul Azalea Boutique stocks the qufnlessentiai French line
cotton T-shirts by Los Angeles's .J: and heritage
nfiakd, For men, Welcome Stranger carries [’ Projects,
ugger, , and an eponymous private- Iabel I|ne Rand + Statler
the most upscale of the three, sells Shipley almos, Spurr, and

beautiful dresses and knits from L' Agence. Hz I
T’IEI.UOK&THEBDDK: rired Murimd a aa
t f\Z?J’&BJbII(,‘L.e itracts Bn“ll““a

Fabol

‘d-yknd & Famous

iz, Rand + S‘l.jlleu fors New
“r:uﬂm d N Bale
Pamela Love

what to v y day. Welcome
Stranger. stocked an's out ﬂ er

THE LOCAL TWIST: Inspired by the

local faghion scene and our unigue
weather, the Welcome Stranger
private-labal line includes salvaged
indiga denim and waxed outerwear

to fend off foggy chills. AzaleaTV
features local bloggers ke Laura Eliner
(ontheracks.com) and Annabel Ly
[blushingambition. blogspol.com), who
aive inspiration and sartorial advica
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“| think the blog helps display
potentially odd pieces, hecause styling
I3 the hardest part of shopping.”

—JENNY CHUNG C

Acrimony

Acrimony caters to
men and women
equally with collections
by andfogyrxms K(Jrcaﬂ

designer K

and Amencan prep Ime
Gitman Bros., plus its
=

rs spin- oﬁ collect:on
His-and-hers Mians
bracelets are also !czatmr\d

THE LOOK & THE BOOK: . /v

THE LOCAL TWIST: When Chung
noticed the colors exploding in her
clents’ closets, she decided 1o
bring back black for spnng, even
though other boutiques look like
Crayola boxes. "Color is cychcal

because everyone gets really into it

then they kook in their closets and
realize everything is colored,” she
says. "Black is wearable, and
pecple always need it in their
wardrobe, ™ She also picks many
neutral pieces and colors that can
be worn at least three different
ways, This simpla but edgy
shiosophy attracts those who
appreciate sharp tadoring and
avan-garche fashion,

L HAYES 2

Gupve

Innovative and pldylul
fdbelb Flke 5

hanq

tmuje this pristine boutique.

THE LDOK & THE BOOK:

3y 18 1 Valentino
Alexander McQueen ¢

THE LOCAL TWIST: Curve, which
launched in Los Angeles and

then expancied to New York and
Miami, opened its San Francisco
store this past August. “Fight now,
wa want to push our customers,”
Digtz says. “Women here ke to
stay in their comfornt zone, but we
try 1o pick pieces they normally
wouldn't consider to stretch those
boundaries a it bit.” It may take
some Serous nudging to get
clients to try spring’s bright-danim-
on=-genim trand
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Mira Mira

Mira Mira features quirky indie labels not
easily found in San Francisco, such as
Parisian brand Gat ;'iln'.n"u Biritish label To
Be Adored, and L.A.'s Laugh Cry Repeat.

-.1 Pickelt fuvnehed S fresd bokbook i fandems wall ey boudigue’s
abured sofd onl. Here rJ.l- wmenled vests i a sith shert
5 by MyPetsQuare,

Mirde ik cardigan,

vkt Haridubis

“San Francisco girls are
casual but sophisticated—
| call it the undone-bun look.”

MIRA PICKEI'I'

THE LOCAL TWIST: When this past
Cctober was sweltering, Picken
kept summer inventory up and only
brought out a few fall pieces to help
her clients mix in seasonal tams.
She also supplies customers for
unusually cool summers. 9 stock
skirts and shorts that can be wom
akona or over tights. That way, if
you ventune over ary of the bxidges.
whara it's warmer, you don't hava
1o buy new clothes.” she says.

“I want pieces to last through

7 4 MARELIF
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Jlls Fsealeed Mecsant, Other shods J'h 15 h L-rg
wr by Tanessa Bruno; Corvent/Ellsedl joans,

Metier

T-shirt-inspired luxe labeis

liker Alexander We
Phillip Limy, and F

THE LOOK & THE BOOK:

worr-in Golden Goose b
Alexander Wang puliovers

THE LOCAL TWIST: A city staple for 20 years, Metier
is immersed in San Francisco fashion. Describing
the boutique's wares as “classy and elegant.”
Goldschmidt and owner Shen Evans belisve that
San Francisco style is more ighthearted than other
citigs’, “New York fashion is trend-based and

black and linear. and that's not going to work hare.”
Goldschmidt says. “We buy for fashion-loving
people who are on the mova throughout the city

all day long.”
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Elizaheth Charles

“It" designers such as the
inventive Guillaume Henry
of the French line Carven,
as well as newcomer
Kevork Kiledijian and
avant-garde (
CUchs, all find their way
to this boutique’s racks.

THE LOOK & THE BOOK:

prnt Jérdme Drayfuss lags
KBL 13 Rick
Owens fitte ather ang

THE LOCAL TWIST: Charles keeps
inventory imited to pravent
embarmassing accidantal-twin
moments al local events (quele
homeur. “it's a small city, so we
check with clients to make sure
thay won't end up at the same
gaia or charity event with 10
other people wearing the same
thing. It sounds ridicuious, but
cur chants find it reassuring, ™

Downtown

Sophisticated black, white, gray, or beige
pieces by ltalian line M.A+, Japanese

streatwear brand L.G.B. (Le Grand B
and ltalian leather goods by GG

THE LOOK & THE BOOK: oo s w

i If Six Was Nine, owner M

THE LOCAL TWIST. “We go for very, very modem,
clean. and neutral,” says Kelter, who basas his
labal selections on construction and exclushity
(ha scours Tokyo for handmade pieces, such

as those from his latest discovery, 20,000,000
Fragments). Responding 1o the local penchant
for comfort and mobility, Kelter also stocks pieces
that “won't take 15 mawdes to get into o out of ™

g
£
o

ELIZABETH CHARLES 0T OGEAD

BellJar

Well-known, vintage-
inspired brands that
won't break the bank,
like Dolce \ Covet
and Funk

THE LOOK & THE BOOK: .

THE LOCAL TWIST: "“Wharever

00, pacple know I'm from
California becausa I'm wearing
color" Darling says. Rather than
do
devolees embrace the bright
side of San Francisco style with
mucrofibar tights, coats made of
Pandiaton fabric. and classic
blazars worm year-round.

ing many dark layers, BellJar

&
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